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Faithfully refl ecting the spirit of fi ne watchmaking since 2000, 
GMT targets watch collectors and impulse buyers who can afford to follow their instincts.
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Procuring pleasure

Watches must do more than just tell the time; they 
should be a pleasure to wear. The same goes for rea-
ding a watch magazine defending the principles of fi ne 
watchmaking. GMT is recognised within the watch 
industry for its beauty and its ability to sublimate 
the timepieces  it portrays.   

Quality is the watchword

GMT invests in quality on all levels: writing, 
artwork, production and distribution. The GMT 
XXL brings the world of prestigious mechanical wat-
ches within reach of Haute Horlogerie connoisseurs 
and devotees of fi ne objects whose means enable 
them to make fi ve or six-fi gure impulse purchases. 

The invention of modules: mastering a message.

GMT XXL introduced the watch press to the concept of 
exclusive modules. Each issue of GMT XXL contains 
a maximum of 24 two- to four-page modules, crea-
ted in partnership with the major watch brands. The 
magazine’s editorial team and the brands’ press 
departments jointly defi ne which products are to be 
highlighted as well as their visual presentation. The 
brands also give their opinion on the layout of their 
module, thereby maintaining mastery of the image 
and the message they wish to convey.

Homogeneity preserves luxury 

The content of GMT guarantees brands a privileged 
editorial environment as well as a positive, presti-
gious image. A (symbolic) maximum of 24 high-end 
brands are presented in these modules, which are 
reserved for the upper market segment. Only the 
fi nest exponents of the watchmaking art can hope 
to see their products highlighted in GMT, and this 
dynamic of top-quality luxury is benefi cial to all the 
brands present in the pages of the magazine.
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Opinion leaders express their views

The world’s most famous designer Philippe Starck 
chose the GMT XXL Paris-Monaco in wish to express 
his views on time: “time modifi es our vision of rea-
lity. It is therefore an extraordinary value, imbued 
with poetry and romanticism.” GMT was also cho-
sen by another advocate of luxurious aesthetics, Luc 
Pettavino, President of the Monaco Yacht Show, in 
order to thank the watch industry for its support 
through the Only Watch operation.

PUBLICATION SCHEDULE

July-August :  GMT XXL Switzerland
September-November: GMT XXL USA
September-November : GMT XXL Russia-Ukraine
November-January: GMT XXL Paris-Monaco

Other countries (Edipress franchises or 
subsidiaries, on request): Hong Kong, Malaysia, 
Singapore, Italy
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RATES (CHF) 

Front cover + 4 inside pages  25,000.-
Back cover + 4 inside pages   20,000.-
Inside front cover + 4 inside pages  18,000.-
Inside back cover + 4 inside pages  17,000.-
4-page inside module (3 pages of editorial 
+ 1 page of advertising or 2 + 2)   16,000.-

Maximum 24 brands per issue (100 pages)

Print-run: 15’000 15,000 copies core target/edition 
(details for each market on request)

International combination discount: 10%   
Agency commission: 10% 
Net-net price package for the 4 GMT XXL issues: on request

TECHNICAL DATA

Format: 420mm high x 297mm wide + 3mm bleed
Files: high-defi nition PDF 
File resolution: 400 dpi for pictures and 2400 dpi for vectorial elements 
Screen: 80 (four-colour printing)
Deadline for submission of material: appears on the confi rmation
ftp: http://images3.ath.cx/ User ID: GMTMAG  Password: GMTMAG 
kindly indicate the name of the magazine in the fi le name 
(for example GMT XXL Switzerland) and the name of the brand

Advertising

Benjamin Garaï
GMT, Rue des Rois 11 
CP 5320 CH-1211 Genève 11
Tél. +41 22 322 34 51
Mobile: +41 78 600 95 71
benjamin@gmtmag.com

Editorial offi ce

Brice Lechevalier
GMT, CP 126, 
CH-1222 Vésenaz
Tél: +41 22 707 99 22
brice@gmtmag.com
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